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We are very pleased that the 2nd International Design Festival, Osaka has turned out to be even
more successful than the First Festival held in 1983.

The International Design Festival, Osaka was first conceived to promote international under-
standing and cooperation and to advance the life and culture of mankind through cultural
exchange in the world of design. It is therefore rewarding to see the fruits of such exchange in
the form of the prize-winning entries of the International Design Awards, Osaka and the
International Design Competition, Osaka.

The theme of this year’s competition was “KOU?” (interaction). We received 1,032 entries from
all corners of the world, covering various genres of design. The prize-winning entries were
selected not only from the point of view of the design but also on the basis of their social and
cultural significance with respect to the future of mankind. The awards are presented to those
who have made valuable contributions to the progress of society and culture through their works
in the field of design. The 2nd International Design Exhibition, Osaka “Design Circus '85” is a
locus of international exchange in design. It is a new type of design event in which many
companies, groups, and individuals are invited to participate.

We sincerely hope that the International Design Festival will continue to grow and be yet more
fruitful in the future so as to fulfill its role in cultural exchange in the world of design.
Finally, we would like to express our deepest gratitude to all those who have helped make the
2nd International Design Festival, Osaka the great success.

Susumu Furukawa

Chairman

Japan Design Foundation
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Basic Theme and Fundamental
Idea of the International
Design Festival, Osaka

Basic Theme: Design for Every Being

Fundamental Idea

In ancient times, design was the prerogative of the gods and
royalty.

In the middle ages, it was consecrated to the church.

More recently, design has come to cater to the cities and their
citizens.

But, as the twentieth century draws to a close, the role and
direction of design in the twenty-first century remain unclear.
In the present day and age, we think of design as something that
should imbue every aspect of our life on this earth. Design is a
symbol of civilization in the twentieth and twenty-first cen-
turies, a revelation of the paths we must pursue in the creation
of universal values.

A hundred years ago Asia, including Japan, constituted a singu-
lar, separate world. It was at this time that Japan first came
into intimate contact with the science and technology of the
West. It was a confrontation between two very different civili-
zations. Absorbing the lessons it brought us, we have today in
Japan achieved a new industrial society, a melding of the
science and technology of the West with the philosophy and
history of Asia. It is with a feeling of the debt our new society
owes to the world that we hereby propose a new Design
Festival.

The Paris World Exhibition of 1900 and Chicago’s Century of
Progress Exposition of 1933 celebrated the coming of age of the
modern industrial societies of Western Europe and America,
and exalted the concept of ‘Progress’ central to their value
systems. In 1970, the Japan World Exposition, Osaka, explored
the theme of world harmony in twentieth century industrial
society. It is on the same basis that we advocate the present
Design Festival project, whose fundamental theme is Design for
Every Being.

Our scope encompasses the whole world, the whole of life and
history, and a vision of the future founded in the wisdom of
mankind. It reflects the responsibility and obligation that
modern Japan owes to the world.

It is our heartfelt hope and expectation that people from every
corner of the globe will participate in the aim of creating new
levels of design to serve our planet and humanity. We believe
that by thus forging a link between individual cultures and
universal industrial technology we can impart a new and finer

value to the civilization that universal technology has spawned.
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The Chinese character “#22” (KOU) is derived from a picto-
graph of an adult with his or her legs crossed.

“KOU?” as a modern word includes not only the idea of simple
crossing, as the character suggests, but also a crisscross
network or complex situation.

Through “KOU”, individuals will be united firmly and find
themselves in a world of co-existence; to help people find such
a world of co-existence is the purpose and function of the
basic theme “Design for Every Being”.

It is hoped that the designs will encourage interchange
between the four corners of the world and breed strong links

for the coming century.
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2nd International Design Competition

PRABEXER

Prize of Prime Minister
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Creative Concept
The idea of this invention is to improve
upon the long-known and world-wide
recognized method of family planning
as a result of modern electronic pos-
sibilties in such a way that this method
would be considered as acceptable to
the widest possible population classes.
As a combined project of interested
nations the development costs would be
easy to finance. And as a mass-product
voluntary family planning would be
possible even in the poorest regions.
Minimal provisioning would be neces-
sary due to the long function period
(function period of the battery is min. 5
years).
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Electronic Fertility Controller
Angela Knoop——Federal Republic of Germany

Explanatory Comment:

Though very small this product was
developed specifically for the Competi-
tion and very suitable for the Competi-
tion theme “KOU” (interaction). The
product’s simple construction permits
manufacture at a very low cost under
mass-production conditions. In design-
ing this product much consideration
was given to ensuring the simplest pos-
sible use, which was highly praised. For
example, even an illiterate person can
use it by only looking at it, though not
able to read the manual.

What’s more interesting is that the
most modern electronics is fused with
conventional family planning methods.
Its morphology is very handsome unit-
ing two essential functions, tempera-
ture measurement and visualization of
its result, into a compact form.

This product is the result of incredible
fusion of creativity and intelligence.
Superior in that it suits well the social
issue of exploding population and thus
has the potential of significantly affect-
ing the future of the entire world.
Profile of the Prize Winner

Angela Knoop: Born in 1959. Lives in
Hamburg, West Germany. Industrial
designer.
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World Population Trend from 1990 until 2050

For the forthcoming decades a drastic increase
of the world population is foreseen, which is in
danger of bringing the Earth's ecology system
out of balance,
Wlfh the q|m of hindering this process the
Population Conference was held in Mexico City
in August 1984 and 148 nations participated in
this conference. According to the conference report,
by me year 2000 1,6 miliard women will already
be of childbearing age, 1,3 miliard of them being
in the Third World countries. Most of them will
not have access to reliable family planning methods.

3Mrd: | Latin America T Africa 1 South Asia 3Mrd,

Natural Birth Control

 dedlict 6 days

3 24P, LA <
temperoture rise— A1) P

375

There is a safe method for @ woman to determine her

own fertility cyclus and then to ascertain when the

fenle days occur. The temperature ”nngwm of voluntary
planning is also permitted religious

comvm(B\cyc«cPopePouw Hummcevnoe)

Until now, however, an extensive of

method has failed due to the time-consuming process

of the daily taking of the temperature for 1O minutes,

taking note of the temperature and re-calculating

affer the temperature rise.

Imporf advantages of the temperature method:
- no interference with 'he human system

- even if temperature control has been
forgotten the method is still reliable




Microchip/LCD

makes use of modem knowledige of
i rafure measurements, storage and

‘presentation of dota as wel s

F o’

Measurement under e fongue.

tont advanioges of the electionic fertiity confrolier,
- precise, much more refible
~ very dlecr vistie
- short fime for measurement (~ 30 sec)
O o o operalion ofie bt ohing
o misiokes possble when| c
100 high femperature wil be nof accept by microchip

TEre e G o s
reccgraes

Sl
[ R
=h

Now the individuol cychus is complee. Every folowing
month and can conect the scae. R

1 oparcnse g orgoten 2 wrpsrues soorigh

Joroarcnse s mou

8 51 s




FE2EETFHI> - AV RTF (> ar l_;ﬁ_gjjbjjj;kyj

o o
e Fe b+ FY—Rze—1tn

2nd International Design Competition Communication across Barriers

Paul Priestman-——United Kingdom
BEEXXEHE

Prize of Minister of M.IL.T.I.
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Creative Concept:
For the 2nd International Design Com-
petition of Osaka, I decided to look at
the space between people in crowd situ-
ations, something that is seen more and
more through the media.

This space or division between people
is normally bridged by the use of a loud
hailer or megaphone, now very much a
part of most crowd scenes.

This instrument at present hinders com-
munication by blocking eye contact and
restricting all other vitally important
means of communication that are a
part of conversation.

Explanatory Comment:

In spite of small size and simple design,
this product functions perfectly. Its lov-
able unique morphology symbolizes its
function, that is communication
between people.

Profile of the Prize Winner

Paul Priestman: Born in 1961. Lives in
London, United Kingdom. Industrial
designer.




e T [BAMRETANAT
Aﬁ P a—5 K « Sagyb mwe

2nd International Design Competition Videocamera

" Roland Schmidt——Federal Republic of Germany
HEEXXER

Prize of Minister of M.L.T.I.
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Creative Concept:
Conceptual-esthetical study of an equip-
ment for digital recording of picture
and sound.

Principally such equipment can be real-
ized today ; the design is based also on
the future sophistication of the actually
available electronic components and
technologies thought. Camera cast in
rubber-like plastic.

Explanatory Comment:

The most distinguished feature of this
product lies in humanity added to elec-
tronics by bringing components out of a
box or a circuit and putting it on peo-
ple’s body to enable him to walk around
with it. This contributes to the unifica-
tion of electronics and human being.
Profile of the Prize Winner

Roland Schmidt: Born in 1957. Lives —_— s
in Heidelberg, West Germany. Indus-
trial designer.
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2nd International Design Competition
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Prize of Minister of M.L.T.I.
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Creative Concept
Music is a performance of a heart. Let’s
play the harmony of our hearts in a
park, a square of a car -- immediately it
becomes a live stage. Let’s play the
sound of our hearts at a beach with
calm ripples and travelling in a yacht,
or in a deep forest -- immediately it
becomes a live stage of nature. The
pleasure of playing the music will
increase if there is a musical instrument
we can play in any place at anytime
without hesitation. Thus, we have sug-
gested this work.

Explanatory Comment:

Outdoor Musical Instruments must be
the first one to put various musical
instruments into a single set and give a
unique character to them. It is not a
copy of other instruments, but a revolu-
tionary electronics with a new identity.
It is easy to manufacture and commer-
cialize this product even right now.
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Outdoor Music Instruments

Yuichi Imamura and 5 co-producers——Japan

Profile of the Prize Winner

Yuich Imamura: Born in 1948. Lives in
Kanagawa Prefecture. Employed by
NEC (Nihon Electric Company), Design
Center Industrial Design Section.
Co-producers
Minoru Muranaka, Toshiaki Mizushima,
Kaoru Suzuki, Shinsuke Hoshina,
Midori Ohashi.
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The Development and Design of New Walking Aids
Hakan Bergkvist and 2 co-producers—— Sweden

2nd International Design Competition

HEERKER

Prize of Minister of M.L.T.I.
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Creative Concept:
The aim has been to develop and design
better walking sticks and elbow
crutches primarily for persons with
rheumatoid arthritis. From a social
point of view it is important not only to
improve the technical functions but also
the esthetical.

The new range of walking aids consists
of 3 items:

1. Walking stick for persons with lim-
ited hand-arm function

2. Elbow crutch for persons with limited
hand-arm function

3. Elbow crutch for general use
Explanatory Comment:

Connectional equipment used by a phys-
ically handicapped person tends to be
designed with stress placed on human
engineering. However, designers have
often neglected to give adequate consid-
eration to the visual aspects of the
devices, i. e., appearance. This product
is seemingly simple to use and safe.
Although not innovative, this product
has been receiving superior improve-
ment constantly.

Profile of the Prize Winner

Hakan Bergkvist: Born in 1946. Lives
in Broma, Sweden. Industrial designer.
Co-producers
Maria Benktzon, Seven-Eric Juhlin.
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Life Saving Hook

2nd International Design Competition
Yves Tellier and 1 co-producer—France
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Prize of Minister of M.L.T.I.
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Creative Concept:
Until now, no life saving device has
been able to guarantee efficient and
speedy rescue of victims in inaccessible
locations, too weak to participate
actively in their own rescue. The LIFE
SAVING HOOK demands only one
reflex action (grasping) from the vic-
tim, which links him instantly and
irreversibly to his rescuers. This system
provides the solution to the problem of
sea and mountain rescue under high
risk conditions.

Explanatory Comment:

This product proposes a very useful
means for rescue activities. If all the
designer’s intention is materialized, it
will be a very useful product.

Profile of the Prize Winner

Yves Tellier: Born in 1964. Lives in
Paris, France. Student of LES
ATELIERS-ENSCI (Ecole Nationale
Supéerieure de Création Industrielle )
Co-producer
Jean Baptiste Sibertin-Blanc
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GOVERNOR'S PRIZE (OSAKA) NFFP(NaturaI Fibre Reinforced Plastic) Biogas Plant
2nd International Design Competition ~Keiii Kawahara—-Japan
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Creative Concept:
One of the major problems we face
today is how to save Asian and African
people from famine. This problem is
not a food issue but includes a diversity
of other questions such as energy, pres-
ervation of environmental ecology, pub-
lic health, and North-South, East-West
political confrontations. From a stand-
point of one industrial designer, is it
possible to propose a suggestion for this
complicated issue, and is it applicable?
It surely is a difficult challenge, but I do
not think it impossible.

I would like to propose “NFRP biogas
plant”, a project which can be an effec-
tive solution to the above-mentioned
problems in a hope to promote exchang-
ing opinions and mutual understanding
between North and South, East and
West.

Explanatory Comment

This device is exemplary or the kind of
the technology needed in many areas in
the world. As its demand is particularly
acute in the developing nations, the fact
that jute is used as main material is
highly appraised. Further significant is
that exhaustive studies have been done
on this device, making a very important
prolposal.

Profile of the Prize Winner

Keiji Kawahara: Born in 1951. Lives
in Kanagawa Prefecture. Free indus-
trial designer.
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MAYOR'’S PRIZE(OSAKA)

2nd International Design Competition
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Creative Concept
Now, human beings should be aware of
the crisis of the earth, and should real-
ize that the pursuit of benefit and happi-
ness only for human beings would lead
to the destruction of the earth.

Human being should know that they
also belong to the ecology of the earth
and they should try their best to con-
serve the nature through wild animal
conservation operations and so on.
Explanatory Comment:

This product expresses one aspect of
the Competition’s theme “KOU” (inter-
action) with full imagination. It also
maintains high level professionalism by
outstanding work. Among three pieces
exhibited as a set, the one with a bird
beak protruding out of the earth is very
impressive.

Profile of the Prize Winner

Misogo Sekiya: Born in 1955. Lives in
Tokyo. Free-lance Graphic designer
Co-producer:
Kazuo Yoshinaga

CIUCN. (BREAGEES) BEBNREORRS-U-Z ]

BME=1+HEH,» 1 BOHEREE 8a*

‘IUCN’ International Union for Conservation of Nature for 1985
Series of Posters on Wild Animal Conservation

Misogo Sekiya and 1 co-producer ——Japan
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Creative Concept
The Electronic Forum is a package of
electronic data, communications and
display devices bringing people
together to discuss problems and issues
and support the discussion with infor-
mation instantly from data bases
around the world. With its video system
it also brings groups from around the
world together to talk about issues of
mutual concern.

Provided as a service to the community,
it permits the discussion among the
leaders with information, which can be
accessed via telephone lines. The two
LCD display screens have “windowing”
capability so that several windows of
information and graphics can be dis-
played simultaneously. A video camera
at the top of the screen allows live
video images of the group with sound to
be exchanged with other groups.
Explanatory Comment

While not yet intended for immediate
application, this future-oriented, multi-

Electronic Forum
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Michael McCoy and 2 co-producers—USA.

functional apparatus holds great prom-
ise.

We feel that, given its great potential
for further development, this device is
certain to become absolutely indispens-
able in the world of the future.

Profile of the Prize Winner:

Michael McCoy: Born in 1944. Lives
in Michigan, U.S.A. Industrial designer.
Co-producers
David. M. Gresham, Danny Ferguson.
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Microorganism Growth Capsule
Ronald Conrad Banko and 4 co-producers—US.A.
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Sterilize

Creative Concept
The Microorganism Growth Capsule,

the first rhajor development in blood | - '(Olndicatgs possible
. . contamination or
testing in 50 years, presents a totally { i = % . infection

sealed system which gives more accu-
rate results in a shorter period of time,
18 to 24 hours (vs 36 to 72 hours via e

present system) with little or practi- @ Incubate . Observe Growth
cally no danger of infection to techni-
cian or contamination of sample. It is
important to note that the system is
sealed from patient to Growth Capsule,
so very little handling is required. Addi-
tionally, this capsule may be utilized in
other areas of testing such as water,
wine making, beer brewing, just about
anything where microrganism identifi-
cation is required.

Explanatory Comment:

This uniquely simple and innovative
culture device is the result of extensive
investigation into the optimal blending
of current scientific technologies.

Profile of the Prize Winner

Ronald C. Banko: Born in 1938. Lives in
Pennsylvania, U.S.A. Industrial designer.
Co-producers
Julius J. Jablonsky, Michael P. Fried-
man, Gerry Hartzler, Philip Chant

MICROORGANISM
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The Interaction Chair for Public Spaces

2nd International Design Competition ) i
Toshiko Kunimoto——-Japan
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Aloneness

Creative Concept:
This interaction-chair would be devel-
oped into the environment and the
space freely and most appropriately.
Nocked-down one leg and seat would
be the basic unit. Since it has only one
leg, however, it can’t stand by itself.
Therefore by combining each units,
they interact, keep the balance, and
attain certain strength. Thus each unit
would function in the total system.
Recently, human communication has
become increasingly necessary in our
society. This interaction-chair is
intended to symbolize fellowship
among individuals, as well as concrete-
ly and directly offers a place of develop-
ing fellowship.

Explanatory Comment

This revolutionary design allows three
or more chair to be combined for a
truly impressive presentation.

Profile of the Prize Winner

Toshiko Kunimoto: Bornin 1959. Lives
in Hokkaido. Furniture designer.
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Comment by the Jury of 2nd International Design Competition.
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For the present Competition 1,032 entries were submitted from 53
countries covering all genres of design. At the preliminary judging
in February, 1985, 68 entries from 20 countries were chosen. The
final judging session took place in July, 1985, during which time 11
prizes, including the Grand Prize, were awarded.

All entries were impressive in their details and reflected many
original ideas. The standard of product design was found to be
exceptionally high.

Judging was based on the following five points : innovation, origi-
nality, adaptability to the new age, appropriateness to the theme of
“KOU” (interaction), and the quality of presentation. Other aspects
taken into consideration were whether the entries were realistic,
practical, cleverly conceived, or whether the words used were
semantically feasible.The judges were left to determine their own
critical for the above points.

It is important to note that for the final judging all juries scrutinized
each and every and that the final decision was made through
discussions involving all juries. Also, for the first time the Grand
Prize was selected by ballot.

The juries were Mr. Rodolfo Bonetto (Italy), Mr. Wilm Hendrick
Crouwel (the Netherlands), Mr. Shigeo Fukuda (Japan), Mr. Fumihiko
Maki (Japan), Mr. George Nelson (U. S. A.), Mr. Dieter Rams (F.R.
G.), and Mr. Jan Tragardh (Denmark). This distinguished interna-

tional group visited Osaka twice during the judging process.

The social and cultural implications of a competition such as this
are indeed great. It has the potential to increase people’s awareness
of the value role of design in society and for individuals. For these
reasons, and for the additional reason that to gain international
recognition of this Competition and to fulfill the potentials above, it
is very important that this Competition continue to be held repoint
to the sponsors.
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Rodolfo Bonetto(Italy)

Industrial designer

A9NVF/AETRA MY P -FHAF— /199842 /-7 7)) F4, BF
Y INLERKEOTOT S b - FH A U BPIBRER T, BEOTY 1 CEBAR
AL, TEME. BEBHEHNLSF —FT 1 ABBE TFHN TS, TRy T 1 OIHER
WHETHEICNAKERN. /197173 ADI (152 TIEFH 1 HBR) 2K
1981—83 ICSID (EIE1 > 52 b U PLFH 1 L HkHRR) &5

Born 1929; industrial designer; after spending several years with Pininfarina (Italy) and serving
a professorship at the Hochschule fur Gestaltung, Ulm (West Germany), founded his own design
office, which handles machine tools, automobiles and audio components; awarded the “Compasso
d’Oro” prize for designing Olivetti products. President of the ADI (Italian Industrial Design
Association) for 1971-73; President of the ICSID (International Council of Societies of Industrial
Design) for 1981-83.
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Willm Hendrik Crouwel (the Netherlands)

Graphic designer

F5L5 /057490 - FHAF—/1928F4%4%h,/ /0= S ERIETH
FI-RUTLRATLS LERIEEREFEE, 11— ) ) LOXRAOREFR &
BT, b= -FHA O EBERLRIL. BAXAFTEEA 558 F50 FHBRET
A AERLEHER Y, ARBBOAEESCFAT D, 7P+ TEBRRAY—E
I F—LREIZAR/FIL7 P ITRASEEHIR,1963—66, ICOGRADA(ER S 5
71w 2T L HBRBER) EBRK

Born 1928; graphic designer; studied at the Academy of Arts and Crafts, Groningen and the
Institute for Arts and Crafts, Amsterdam (the Netherlands); after collaborating with Kho Liang
Ie, founded Total Design; his works include many works for public bodies such as the Dutch
Pavilion at Expo '70 Osaka and the Standardprograam for the Dutch Post Office; awarded at the
Warsaw International Poster Biennale, etc; Senior Professor at the Technical University of
Delft; Secretary-General of the ICOGRADA (International Council of Graphic Design Associa-
tion) for 1963-66.

EBEREE

Shigeo Fukuda (Japan)

Graphic designer

BAR/75749 2 -FHAF—/19F4 Eh /ERERKEFEE, RORWLE
WERTT7) -3, BE, #BET— Ve LEERESCFNT FHILLWI ST
1y 7 -FTHIOHREREL TWVS, €tniFH, BXRFEE, BRA) > EY 2
DEZ F 5L (BXF) B RENPBOEZLEZ L, T v TEBRKRRY
—EI LR EARSE / REEZWRFERFRBEIR

Born 1932; graphic designer; studied at the Tokyo University of Arts and Music; after working
for Ajinomoto Co., became a free-lance designer; currently endeavouring to create a new graphic
design world by focusing on illusion. His works also include various of public nature such as the
pictogram at Expo '70 Osaka and the Sapporo Winter Olympics; awarded various prizes at the
Warsaw International Poster Biennale, etc.; currently Associate Professor at the Tokyo Univer-
sity of Arts and Music, Department of Art.

WX EZ

Fumihiko Maki (Japan)

Architect, Urban planner

BA/BER, HHEEXR1928FE£Eh /FEERRERU/N—/N— FRBPEE T
YR YRBEN=N— FRPEHREBE T, MREHESEHAT LRI, tOM/N—/X
—FK¥, AU TANZTRE, 71— ITHRELEOEEHER, REFICREW
EEEE BORBPARFHNEELCAH D, 77\ LHMEAXKESK. BI0EEA
EWR, BUREFEREXBAER. FI2ZEABAAZHAR LR/ RAXFEIH
: B,

Born 1928; archiect, urban planner; studied at Tokyo University and Harvard University; after
teaching at Harvard University, founded the Maki General Planning Office, while alternating as
Visiting Professor at Harvard University, University of California, Vienna University of
Technology, etc. His design trends best expressed in the Daikanyama Housing Complex and the
new library of Keio University. Awarded the Gold Prize of Arts of the Graham Foundation, 10th
Mainichi Art Prize, Minister of Education Award at the 24th Art Selection, 12th Japan Art Grand
Prize; currently Professor at Tokyo University, Faculty of Engineering.
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George Nelson (U.S.A)

Interior designer

FTAVN/ATF)VTTFH1F—/1908F £ I/ T—IVKEFE, SALHEOBER T
—FFOFaATIN -7 =54, "T7H—Fa1r ) BORERLET, BERHEBMER
I, BE-ALTFITHHORETY I ETREVIFICOHI>TERMEL, BETX)HTY
1TCROBBERO—A. A (TAUNBEFS) RERE. EAXERBR (OF)
ZEKB, IDSA(TAUNLFT AN TLTFHAF—1%E) BAKIIRLEZH, T—LK
¥, AOVETRFE, YHFauyV IRKRFOEN HFY (57  BARLEEETHRR
Born 1908 interior designer; studied at Yale University (U.S.A); after working as Editor of
“Architectural Forum” (Time Inc) and “Fortune”, opened an Architecture Design Office; widely
engaged in various fields of design from building interiors to furniture design; currently one of
the top authorities in the American design world; Fellowshop member of the AIA (American
Institute of Architects); hononary member of the Royal Society of Arts (London); awarded the
personal Recognition Award of the IDSA (the American ID Association); lectured at Yale
University, Columbia College, Massachusetts University, Canada, Italy, Japan, etc.
TAvI—+ LA

Dieter Rams (Federal Republic of Germany)

Industrial Designer

BRAY /AR MY TN TFHAF—192F45 50/« AN—F o EMIE
HFREE, v b—TANLVBESBEHRLBT, 195FL0) T 50 40F—7 -
FHAF—5BH, 7730 HOURNCHERLRTY AR —%MILT, 2
S/-bYTF—LAR, BE&ILNAR (27 /), BIO (TEFH1ETL T
—L +1—TJRFE7) @RLERKE, RSF (BEF 1V TFH1 L F#8%) 8, I
=ifitpe (0> F>) BERE,

Born 1932; industrial designer; studied at the Shool of Art at Wiesbaden (West Germany); after
working for the Architecture Office of Otto Apel, joined and later appointed Chief Designer of
Braun AG., thus establishing the world’s famous design policy of “Braun”, West Germany.
Awarded the Milano Triepnale Grand Pirize, “Compasso d’Oro” Prize (Milano), Ist Biennale of
Industrial Design (BIO) Gold Prize(Yugoslavia); member of the Supervisory Board of the German
Design Council, honorary member of the Royal Society of Arts (London).
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Jan Tragardh (Denmark)

Industrial designer

FoRv—=0 /A TR NYPL -FHLF+—/I1BIFEEN/ AV —F> - FP—}
FHFI—F¥, ARCN—FLORLVFFy T -EXEBERERIL. EHERE.
A—FAABBHISTOF I T5T7 497 ETFNITS,.1982—IDD (F>v—
SI¥FYAF—RBR) K. DD (Frv—7 - FHA F#R) A&,

Born 1931; industrial designer; studied at the Royal Academy of Art, Denmark/Sweden; after
working for the Bernadotte & Bjorns Studio in Copenhagen, opened office with Rolf Andersen
and others; deals with a wide range of design activities from office equipment, audio components
up to products graphics; since 1982 has served as President of the IDD, (Danish Industrial
Designers Association) ; member of the Danish Design Council.
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Entries for the Final Judging
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In the 2nd International Design Competition,
1,032 entries were submitted from 53coun-
tries. Among these entries, 68 were chosen at
the preliminary judging. These entries were
resubmitted as models or panels for final
judging.

All entries for the final judging will be
introduced.

(excluding the prize-winning entries and
those prohibited from being made public)
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#E. I57490 « FH1F— Otakar Baburek-Austria Yoshinori Takanokura — Japan HABIEE /L EIRS—, ZOAFRES
HEBIEE P=— « ZF1—} Profile: Born in 1936. Lives in Wien, Profile: Born in 1935. Lives in Tokyo R5— FLyIR « 5+ TS « I5FF
The Typographer as International Com- Austria. Industrial designer. Graphic designer. Representative of Eternal Growth

municator Adomaruku Corp. Pete Bixler and 4 co-producers — U.S.A.
Katherine Gutkind and 1 co-producer — Profile: Born in 1957. Lives in Califor-
United Kingdom nia, US.A. Graphic designer.

Profile: Born in 1954. Lives in London, Co-producers: Pam Bixler, Nicholas
U.K. Graphic designer. Bixler, Alex Granado, Deborah Granado

Co-producer: Toni Steet

Nieable; notsettled; enunciated v{iuk!

ce. -n. An open or C

-vt.To make open; to unclose; to cut into;

to spread out; tobegin; to make public;

todeclare open; to reveal -Vi, To unclose
itself; to be parted;
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I—JFE. RMREAH. 77197 -THA
F— Za—I3—IMIKRFEFTHELLD
There is Nothing Permanent Except
Change (Heraclitus 538—475BC)

Fred Troller—U.S.A.

Profile: Born in 1930. Lives in New
York, U.S.A. Nationality: Swiss
Graphic designer. Lecturer of State
University of New York.
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Cubes

Jacek Biefikowski—Poland

Profile: Born in 1951. Lives in Warsaw,
Poland. Graphic designer.

There is nothing permanent except change

Hersclitus
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Cubes

Jacek Biefikowski—Poland

Profile: Born in 1951. Lives in Warsaw,

Poland. Graphic designer.
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A Call for Disarmament

Santiago Martinez and 1 co-producer—
Colombia

9 XA

Profile: Born in 1942. Lives in Bogota,
Colombia. Architect.
Co-producer: Luis Angel Parra
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Simple World

Pete Bixler and 4 co-producers—U.S.A.
Profile: Born in 1957. Lives in Califor-
nia, US.A. Graphic designer.
Co-producers: Pam Bixler, Nicholas
Bixler, Alex Granado, Deborah Granado
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Energy Saving (Symbol Mark)

Hideo Toyomasu— Japan

Profile: Born in 1931. Lives in Fukuoka
Prefecture. Graphic designer. Represen-
tative of Design Office.
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Tool for Pictorial Communication

Jun Noda and 1 co-producer—Japan
Profile: Born in 1961. Lives in Kanag-
awa Prefecture. Employed by Fujitsu
Corp Ltd. Industrial Design Section.
Co-producer: Tooru Irie
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Traffic Signs

Dieter Hans Hilbig—Federal Republic
of Germany

Profile: Born in 1942. Lives in Bochum,
F.R.G. Graphic designer.

TOOL FOR
PICTORIAL CONMIMUNICATION
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Two Together

Raghunath K. Joshi—India

Profile: Born in 1936. Lives in Bombay,
India. Graphic designer.
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New Diagrams

Kazumasa Asami—Japan

Profile: Born in 1960. Lives in Osaka
Prefecture. Employed by Sanyo Electric
Corp., Ltd. Design Centre.
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The fundamental act
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Universal Communication System
Lisa Ann. Robins—U.S.A.

Profile: Born in 1963. Lives in Penn-

sylvania, U.S.A. Formative designer.
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Japan to All

Dorota Sienko-Golificzak—Poland
Profile: Born in 1960. Lives in Warsaw,
Poland. Graphic cum Interior designer.
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INTERNATIONAL FLIGHT SERVICE

FROM JAPAN s
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A GRAPHIC SIGN FUNCTIONING IN A MOTION
JAPANESE NATIONAL SYMBOL — A HEART
TO BE USED AS:

-A SYMBOL OF THE JAPANESE

INSTITUTION PERFORMING
THE ACTIVITY WHICH MAY

BE DEFINED “KOU"

AN ELEMENT OF THE SPACE
-A FLAG ON A CONFERENCE
L

TABLE

- AN ELEMENT OF THE

ARCHITECTURE

- AN ENTRANCE TICKET

AN INFORMATIONAL CARD
ETC.
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Palisade “Canoe”

Katsu Fukuhara—Japan

Profile: Born in 1928. Lives in Saitama
Prefecture. Graduated from Kuwasawa
Design Research Office Living Design
Section. Free-lance designer.
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OUTDOOR—INDOOR—CAR “OIC”
Wilhelm Kirchmayr—Austria

Profile: Born in 1950. Lives in Linz,
Austria. Industrial designer.
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An Ambulance Sleigh

Shunzo Fujiwara— Japan

Profile: Born in 1936. Lives in Iwate
Prefecture. Industrial designer. Lecturer
of Faculty of Education, Iwate Univer-
sity.

¥ 7 »
N

N=A

2UIFY 1-1-ARF—5 7V HEEE

DIT4I—IN « A4F—F xIRONFT
70741955 F £ Fh, FTIARO/NFT,
ALY EE, AT RN T - FHAF—
Portable Folding Bicycle

Vladimir Zila—Czechoslovakia

Profile: Born in 1955. Lives in KoSice of

Czechoslovakia. Industrial designer.
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Mobile Lifeboat

Detlef Rug and 1 co-producer—Demo-

cratic Republic of Germany

Profile: Born in 1951. Lives in Berlin, D.
R.G. Formative cum Graphic designer.
Co-Producer: Prof. Erich John
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Cross-Country Vehicle Toy, for 2 or 3
Children

Michel Millot-Usus and 2 co-producers
—France.

Profile: Born in 1943. Lives in France.
Industrial designer.

Co-Producers: Michel Jullien,Eric Rhinn
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The Crane with Moving Personal Cabin
Jarolim Vavro and 1 co-producer—Cze-
choslovakia.

Profile: Born in 1940. Lives in Piestany,
Czechoslovakia. Industrial designer.
Co-Producer: Jozef Pokorny
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MICROLUX MLM Portable Optical
System (Microscope-Telescope-
Magnifier)

Alexandru Ghildus—Rumania

Profile: Born in 1952. Lives in Buchar-
est, Rumania. Industrial designer.

Microlux MLM
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Universal Portable Lamp

Gyorgy Radnoti—Hungary

Profile: Born in 1943. Lives in Budapest,
Hungary. Free-lance Industrial designer.
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Small Electric Cooker

Chang, Kai Cheong —Hong Kong

Profile: Born in 1953. Lives in Hong-

Kong. Industrial designer.
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Sauna Cabin

Hans Amos Christensen—Denmark
Profile: Born in 1949. Lives in Hiller¢d,
Denmark. Architect cum Industrial
designer.
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A Communication Device For Deaf-
Blind Persons

Hannu Olavi K#htnen and 4 co-
producers—Finland

Profile: Born in 1948. Lives in Helsinki,
Finland. Industrial designer.
Co-Producers: Pasi Asser * Jdrvinen,
Raimo Matti Taavetti Ruuskanen, Antti
Jalava, Toivo Savolainen
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Home Exerciser

Hui Wang Yip, Patrick—Hong Kong
Profile: Born in 1962. Nationality: U.K.
Lives in Hong kong. Industrial designer.
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City Unit

Kooji Kato—U.S.A.

Profile: Born in 1953. Nationality:
Japan. Lives in California, U.S.A. Envi-
ronmental designer.

How tt works
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Emergency Relief Unit

Mayumi Kato—U.S.A.

Profile: Born in 1951. Nationality:
Japan. Lives in California, U.S.A.
Product designer.
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Modular Darkroom for Home Use
Jose Mari Yupangco—U.S.A.

Profile: Born in 1951. Nationality:
Philippines. Livés in New York, U.S.A.
Industrial designer.
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Integrated Work Station

Vesna Popovic—Australia

Profile: Born in 1943. Lives in Australia
Nationality:Yugoslavia. Industrial
designer.
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Rescue Kit for Crushed Limbs

Vesna Popovic—Australia

Profile: Born in 1943. Lives in Australia
Nationality:Yugoslavia. Industrial
designer.

Integrated work station
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Personal Telephone & Telephonic
Information Terminal <P.T.T.»

Akiyo Kobayashi and 3 co-producers
—Japan

Profile: Born in 1955. Lives in Tokyo.
Lecturer of Musashino Art University.
Co-Producers: Toshinari Shimizu,
Kazunari Ishida, Mikiro Ichijima
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Computer Guide for Blind Person
Kenjiro Itsumi and 2 co-producers—
Japan

Profile: Born in 1950. Lives in Osaka.
Industrial designer. Employed by Osaka
Prefecture Industrial & Technology
Research office-Design Section.
Co-Producers: Jun Nakayama, Tomio
Taira
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Air Purifier

Douglas M. Patton and 1 co-producer—
US.A.

Profile: Born in 1953. Lives in Califor:

nia, U.S.A. Industrial designer.
Co-producer: Matt F. Duncan
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Site Shelter

Peter Krouwel and 1 co-producer—

the Netherlands

Profile: Born in 1952. Lives in Delft, the
Netherland. Industrial designer.
Co-producer: Wolfram Peters

B/ \O4 U EREATOS S A

E—%— a7 ziEh | BOHXRBIE
—*55

70714—IL92F £ Eh, A5Y FILT
MEE. AXFRM T - FHAF—
HABHWEEIILTFL - E—5—X
Halogen Lighting Program “INPARTS”
Peter Krouwel and 1 co-producer—

the Netherlands

Profile: Born in 1952. Lives in Delft, the
Netherlands. Industrial designer.
Co-producer: Wolfram Peters
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A Day

Chang, Wen-Chih—Taiwan

Profile: Born in 1952. Lives in Taipei,
Taiwan. Industrial designer.
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Celestial Clock

Chang, Wen-Chih—Taiwan

Profile: Born in 1952. Lives in Taipei,
Taiwan. Industrial designer.
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Memo Clock

Chang, Wen-Chih—Taiwan

Profile: Born in 1952. Lives in Taipei,
Taiwan. Industrial designer.
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Hands Free Telephone Concept

Ronald Conrad Banko and 1 co-producer
—US.A.

Profile: Born in 1938. Lives in Penn-
sylvania, U.S.A. Industrial designer.
Co-producer: Philip Chant
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Operating Stretcher

Tamias Kiss and 1 co-producer—Hun-
gary

Profile: Born in 1954. Lives in Budapest,
Hungary. Industrial designer.
Co-producer: Mihaly Kenczler
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Desk

Rodolf Wormgoor—Netherlands
Profile: Born in 1952. Lives in Amers-
foort, the Netherlands. Architect.
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Play+Sport Toy: New Balancer
“BRIO”

Ivo Suslik and 1 co-producer—Czechos-
lovakia

Profile: Born in 1948. Lives in Praha,
Czechoslovakia. Industrial cum Graphic
cum Interior designer.

Co-producer: Boris Duda
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Street Furniture System

Gustav Hofmann—Federal Republic of
Germany

Profile: Born in 1957. Lives in Hamburg,
F.R.G. Specialize in Industrial design.
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Kouhei Yamanaga and 2 co-producers—
Japan

Profile: Born in 1942. Lives in Fukuoka
Prefecture. Assistant prof. of Depart-
ment of Design, Faculty of Engineering,
Kyushu Sangyo University
Co-producers: Kazuhiro Iida, Sumihiro
Takao
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Outdoor Group

Paul Edward Atkinson—United King-
dom

Profile: Born in 1952. Lives in Leicester,
U.K. Design Consultant.

1. Use ; Informal
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Key Board Chair

Akio Fukushima—Japan

Profile: Born in 1957. Lives in Tokyo.

Free-lance designer.
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The Flexible Bed

Kenshun Ishii and 4 co-producers—
Japan

Profile: Born in 1938. Lives in Tokyo.
Industrial desingner.

Co-producers: Hiroaki Matsuda, Reiken
Kaneda, Yuko Ito, Rie Omodaka
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TORUS Combi-Toys

Miklés Som—Hungary

Profile: Born in 1952. Lives in Budapest,
Hungary. Industrial designer.
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Communing with Scenery

Shin Minohara and 4 co-producers—
Japan

Profile: Born in 1959. Lives in Tokyo.
Currently majoring in construction engi-
neering, Graduate School of Science
and Engineering, Waseda University.
Co-producers: Masahiro Takasago, Yo-
shiharu Kabe, Fumiaki Kishida, Shigeru
Yoshino
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Do It Yourself

Fini Bolbroe and 1 co-producer—Den-
mark

Profile: Born in 1938. Lives in Copen-
hagen, Denmark. Architect.
Co-producer: Peter Karpf
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A Maze Game for Blind Children - An
Educational Toy for Blind Children
Chan, Kai Cheong—Hong Kong
Profile: Born in 1953. Lives in Hong-
kong. Industrial designer.
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Comment

by the Jury of 2nd International Design Award

The International Design Award is presented to those who, through design, have
made substantial contributions to the development of culture and society. The
Award is the first of its kind in Japan and occupies a unique position in the world
in that it involves not only designers but also individuals, companies and organiza-
tions concerning design as well.

Established in 1983, the Award attracted world attention when it presented British
Prime Minister Thatcher, among its other first recipients, with an Honorary Prize.
Although awarded for her strong policies promoting design in emphasis of its
importance, its result has since been influential worldwide. In holding the 2nd
International Design Award, the host again asked for the cooperation of design-
related people worldwide so as to discover the most deserving candidates from an
international point of view. As a result, 31 individuals from 18 nations, a figure
exceeding the previous session, offered their kind cooperation. These include
design journalists, members of international and design promotion associations,
and design educators.

It is noteworthy that the Award has received so much international support. At the
end, 37 candidates from 12 nations were recommended. The next step was to collect
as much information as possible on the candidates. We deemed this necessary
because of a lesson learned at the 1st International Design Award; such information
is essential for fair and equitable judgment. Although we spent a tremendous
amount of time and effort, in some cases we were forced to reject candidates with
outstanding achievements simply because we did not have sufficient information as
to the total scope of their work. We asked not only overseas organizations but also
the candidates themselves for their cooperation in this regard. A great deal of
information was thus collected, nearly two meters high. Filed at the secretariat, the
entire collection was submitted to the judging committee, with a compendium
distributed to each Jury.

In the judging the following points were confirmed:

The Award is to be presented for total years of achievement, not just on the basis
of the past two years. Candidates from a wide range of fields are to be selected
from an international point of view. Attention is to be paid not only to the noted
individual but also to the unknown, including those active in developing countries.
Needless to say, no special consideration is to be given to the host country.
Contribution to society and culture and the international influence of the individual’
s work are to be considered. Emphasis is to be placed on future promise and
potential influence.

Much keen discussion was needed before the final decision could be reached. Over
six hours passed before the four recipients of the 2nd International Design Award
and the recipient of the Honorary Prize were finally determined.

Achievements of these distinguished recipients are summarized separately. They
constitute a somewhat mature group. This is because of the emphasis placed on
their cumulative achievement and the expectation of their future potential for
positive influence.

We hope that this second phase of the International Design Award will help
highlight the role which design plays in society and culture, and that it will
contribute to the promotion of international exchange in design.
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2nd International Design Award
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For the high-quality design management
policy which generated their unique corpo-

rate identity.

Bang and Olfsen was founded in the 1920’s
by two young electric engineers. It is one
of the oldest technological companies in
Denmark.

In the early 1960’s, the company estab-
lished a policy which gave design philoso-
phy first priority in the development of
new products. Their basic policies are
referred to as “the Seven CIC”. They stipu-
late that products are to be genuine, under-
stood at first sight, reliable, applicable for
home use, simple, original and unique.
These policies, their guidelines in corpo-
rate management, have yielded the follow-
ing achievements :

| . They have maintained a high stan-
dard of design in their goods for
over a quarter of a century.

2. They have emphasized creativity
despite being in the specialized field
of electrical appliances. Even
though three or four designers may
work on a single product, design
management remains constant
because it is based on a solid and
consistent policy.

3. They are renowned for their supe-
rior skill in combining product
design with graphic image.

4. They have attained the role of world
leader in industrial design with their
simple and straightforward design
theories.

Although most Danish television and audio
equipment manufacturers have been on the
verge of bankruptcy since the 1960’s, Band
and Olfsen has steadily increased sales.
They currently hold a 35% share of the
domestic market, a figure which is still
increasing, and their important position in
the world market is assured.

(Jens Barnsen)
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President: Vagn Andersen

I.RED LINE (RE—%H—)

2.BEOCORD5000 (h+t v b 7w ¥) ,
BEOMASTERS5000 (FM/AM ¥ 1 —+ — A& 7 > 7) ,
BEOGAMS5005 (74— p FL—+—) ,
BEOGRAM CD50 (CD7L—+—)

3.Beocenter7700 (FM/AML & —/X—, L a—F 7L —+—,
hey bFuF)

|.RED LINE (Speaker)

2.BECORD5000 (Cassette dack),
BEOMASTERS000 (FM/AM tuner-contained amplifier),
BEOGAMS5005 (Full-auto player),
BEOGRAM CD50 (CD player)

3.Beocenter7700 (FM/AM receiver, record player, cassette deck)
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2nd International Design Award

Philip Johnson —us-
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As an architectural pioneer, for his exten-
sive influence on modern architecture

world-wide.

Since the fulfillment of his great role in the
stylistic establishment of modern architec-

ture as a leading exponent of the interna-

tional style, Philip Johnson has remained
creditably at the forefront of developments
in modern architecture, leading architec-
tural individualization and currently spear-
heading the transition to postmodern
architectural design.
Having been appointed in 1930 the first
Architectural Director of the New York
Museum of Modern Art, he established the
mainstream of modern architecture in The
International Style (1932) , a joint work
with H.R. Hitchcock, which elusidated an
architectural style suited to modern indus-
trialized society. Later he himself became
an architect, his Glass House of 1949 exert-
ing a new influence on the postwar archi-
tectural world.
However, Johnson later became dissatis-
fied with the boxshaped buildings of the
international style he himself had dis-
seminated around the world; he successive-
ly unveiled new attractions of glass in the
IDS Center, Pennzoil Place and The Glass
Church, greatly influencing the individual-
izaton of modern architecture.
Meanwhile, fully understanding the enthu-
siasm of young architects in seeking new
developments in architectural design, John-
son has assisted their activities, in this
regard also categorizing them as the White
School, the Gray School, etc.
Recently he boldly incorporated past styles
in his design of the AT & T Building,
demanding social acknowledgement of
postmodern architectural design.
Johnson’s design sense, always ahead of
the times, finds its source in his sensitive-
ness. He permits no lulls in the advance of
design, however exquisite such design may
presently be.
Johnson is not so much a believer in “isms”
as an exponent of style. An “ism” is not
easy to change, but change is a natural
consequence of style.
As a distinguished exponent of stlye, John-
son, with his acute sense and profound
insight, is destined to remain at the van-
guard of design.

(Shozo Baba)
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Bruno Munari

Italy
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For revealing new paths of design through
wide-ranging design activities, and the

creation of works of intense humanity.

Many Japanese, | am sure, experienced
profound pleasure in hearing the news that
Munari received the International Design
Award, Osaka.

For design fans now in their late 40’s in
particular, Munari is somewhat of a nostal-
gic entity, a reminder of their younger
days. The Munari Exhibition, held in 1965
at the Isetan Department Store in Tokyo,
introduced countless visitors to a new
dimension beyond the narrow, conven-
tional design world. Munari’s poetic senti-
ment for form, a novelty which deeply
influenced many designers and craftmen at
the exhibition, is here recalled to them
afresh, 20 years later.

Munari the man, however, is much more
than his superior designs. Simply speaking,
Munari is not merely a designer; he is a
great visual propagandist who through his
writing and shows, has broadened people’s
insight into “the structure of the world”.
Take his book, or rather his small ency-
clopaedia, on the circles and the squares,
published around 1960, and his text on
triangles published around 1970. These
works cover a wide spectrum of objects,
moving from plants and animals seen in
daily life to the motifs, sculptures, build-
ings, cities and mathematical patterns of in
various cultures worldwide. The geometric

figures and their combinations concealed

in these objects stimulate readers, leading
them to numerous unexpected discoveries.
The nature of Munari’s activities indicates
an intense interest in children. As modern
education has moved in a nonhumanistic
direction overstressing competitiveness
and the amount of knowledge obtained,
Munari has catered to children’s pure curi-
osity, using his enthusiasm to bring them
the joy of discovering the principles which
shape their world. Very few artists are
comparable in this sense. Munari’s recent
activities have included energetic partici-
pation in children’s workshops, including a
section of a museum in Brela known as the
Play Museum.

Munari’s works are never overwhelming;
their sublime, refreshing quality is a con-
tinual source of stimulative and instructive
insight. I believe this to be a direct out-
growth of his essentially optimistic person-
ality. The “Useless Machine”, submitted to
an exhibition by the Futurists in the 30’s, is
a classic example of Munari’s work, filled

with a warm humor which always put the

viewer at ease. Perceptive individuals will

notice that he conceals in his works abun-
dant affection and curiosity regarding
machines. His creations the bitter irony of
modern modern technological civilization
while showing approciation for science and
industry.
Munari, a practionist, achieves in his
works the subtle fusion of science and art,
an accomplishment increasingly needed in
today’s world; he is also an explorer, who
has proven that the spirits of play and free
creativity are one and the same. Munari
will continue to be a source of great com-
fort for those of us striving to survive the
rigors of today and tomorrow.

(Itsuo Sakane)
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Doug |as Scott —— United Kingdom
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As a pioneer of modern design in Britain,
for establishing a solid foundation to the

current British design world.

Douglas Scott was until recently an unack-
nowledged leader of British, and world,
industrial design. Now 72, he has designed
products as well-known as the AGA
cooker, a standard range of telephone call
boxes, and, most famous of all, the
routemaster London’s well-loved red
double-deck bus.
The son of an electrician, Scott trained as
a silversmith and jeweller at London’s
central school of art and design. After a
six-year period as a light fitting designer,
he joined Raymond Loewy’s London office.
In 1936: It was here, in 1933, that he
redesigned the AGA cooker for the English
market.
Scott has always opposed extravagant
gestures in design: He prefers integrity in
form to stylistic excess. This explains why
much of his early work is still in use in
parts of the world.
Today, including Britain’s first purpose-
built street light, and the standard coin-
operated telephone box (1955).
In 1946 Scott founded the Central School’s
Industrial Design course and then in 1953
designed the London transport routemas-
ter double deck bus, from bonnet configu-
ration to passenger seat upholstery.
In addition to transport design, Scott’s
marine radios and telephones for ITT
(USA) formed the basis of that company’s
first in-house manual on industrial design,
his sanitaryware for Ideal Standard
(Milan) was so elegant he was credited
alongside Gio Ponti and Achille Castig-
lione. His washbasin for Ideal is still in
production, and on display at New York’s
Museum of Modern Art.
Scott became a Royal Designer for indus-
try in 1974, and received the gold medal of
the society of Industrial Artists and
Designers in 1984. In 1960, with James
Pilditch, where he worked until 1964.
(John Thackara)
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During his years as a businessman of strong commitment to design promo-
tion for his contributions to the development of Japanese design.

Tadashi Tsukasa, presently Honorary Chairman of the Japan Industrial
Design Promotion Organization, served as President of Maruzen Co., Ltd. for
a quarter of a century, from 1949 to 1971; during that time he remained
committed to taking the initiative in Japanese design promotion, while filling
many other important posts as well.

Appointed chief Executive Director of Craft Center Japan in 1960, Chairman
of the Design Promotion Council, the Ministry of International Trade and
Industry in 1963, chief Executive Director of the Japan Industrial Design
Promotion Organization in 1969 and later Chairman of the same organiza-
tion, he made distinguished contributions in each of these offices.

He furnished the Ministry of International Trade and Industry with a design
policy suited to the transitional era from rapid economic growth to the low
growth brought on by the oil crisis. The scope of his activities also includes
management of Craft Center Japan, which has as its aim the rediscovery and
modernization of traditional craftwork, and the development of the Japan
Industrial Design Promotion Organization into a full-spectrum body for
promoting Japanese design.

Honorary Chairman Tsukasa, who has for over 30 years thus rendered
outstanding services in the promotion of Japanese design, must be given a
high place in the annals of Japan’s design history. It is earnestly to be hoped
that he will as well furnish leadership for the new design promotion activities
of 21st century Japan. (Yoshiro Kurusu)
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The 2nd International Design Exhibition
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Why Design Circus now?

The mind of Design Circus '85

Material prosperity has meaning and value only when one’s
spiritual life is satisfied. A rich life filled with bold design
becomes possible only when both the material and spiritual
aspects of life are realized. The true scope of design of this
context has not yet been fully understood, though the word
“design” and the act of designing have filtered through to all
layers of society. The 2nd International Design Festival in
addition to its original goal of enabling you to appreciate
various designs found in everyday life, culture and industry, will
afford you the opportunity to come into close contact with both
international and national design.

Design Circus 85 aims at gathering those individuals from the
design world together with the public for an intriguing and
lively event. We hope the experience will help deepen your
understanding of design through such unusual activities as the
exciting presentations of “challenge”, “romanticism”, “mystery”
and “humor”. The word “circus” immediately arises your expec-
tation of the unique: the 19-day drama at Design Circus 85 will
not disappoint you.

Design Circus 85 shares the same theme “KOU” (interaction) as
the 2nd International Design Competition. After all, design is the
practical interface between man and such daily essentials as
goods, architecture and information.

Design serves to connect them to each other for workable
results. The exhibition will show how design can help create
new value by imparting a clear, precise understanding of these
interactions and their temporal variations.

“X-man” is a character created to make the Design Circus '85
experience more of an adventure, a symbol of the world of
associations and unknown possibilities. He will lead you to a
better understanding of the potentials of design, whether you be
a designer, entrepreneur, consumer or exhibition visitor.

At the Design Circus, you yourself can play the role of “X-man”
and experience the adventure and drama of Design.

Kenji Ekuan
General Producer
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The Adventures of X man in the world of

Design Circus. The dreams of the future

are here come true. Here is a world where
courage knows no limits,

Where hopes and dreams begin,

A magical awe-inspiring world.

Here is also a world of humor, the high

spirits living in every heart.

Here awaits you the worlds of new design,

visions of a new life.

X man free
product,

ly enhances both viewer and
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He invites you to the
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and magic,
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E Sony AnamorthSiS—Anamorphosis for changing various images of Sony designers
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2nd International Design Competition Awarded
Product Exhibition

The 2nd International Design Award Recipient
Achievement Exhibition

Foreign Exhibition

* G-Mark Products from Abroad

« The 100 Dollar World of Children
* Asian Design Today

Peace Posters by Japanese and American Designers
1986 “Osaka 21st Century Plan” Poster

Design Education for Children

T-shirt Design. Competition

Design Shop

Corporate Exhibition

* In Pursuit of the Ultimate Capsular Form
ISUZU MOTORS LTD.

» Bags Around The World
ACE CO., LTD.

» Harmony of Color and Warmth
OSAKA GAS CO., LTD.

« Life, Harmony “Pleasure, Creation, Beauty,
Feeling”

OSAKA DESIGN CENTER

* Suntory Circus
SUNTORY LIMITED

* Live Communication—Live Stage for “Person
of Pleasure and Feeling”

SANYO ELECTRIC CO., LTD.

+ Beauty oo (infinity)
SHISEIDO CO., LTD.

* Bicycle Design Circus
JAPAN BICYCLE PROMOTION INSTITUTE.

« Sony Anamorphosis—Anamorphosis for chan-
ging various images of Sony designers
SONY CO.

* NEW BASICS—Printing & Graphic Communi-
cation
DAI NIPPON PRINTING CO., LTD.

* Mirror Circus—A New World of Mirrors
TAKARA BELMONT CO., LTD.

* World of Miniatures, World of Dynamics
TAMIYA PLASTIC MODEL CO.

« Water, Man and Technology
TOTO LTD.

* Forest of Design
NISSAN MOTOR CO., LTD.

« Telephone Circus
FUJITSU LTD.

* Romantic Space, HONDA
HONDA MOTOR CO., LTD.

« Utilization Creation “The Joining Ideas”
MATSUSHITA ELECTRIC INDUSTRIAL CO., LTD.

* Tategumi Yokogumi Press Bureau
MORISAWA & COMPANY LTD.

* Morita’s Space Line is an Innovation in Dental
Treatment
J. MORITA CO.

+» Good day / Nice friends /

UESHIMA COFFEE CO., LTD.

* Everything Starts with the Body

WACOAL CO.

® The Information Center is provided by Nippon Telegraph and Telephone Corporation (NTT).
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G-Mark Products from Abroad
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The first G-mark designated products were selected by the
Ministry of International Trade and Industry in 1957. As of
1984, approximately 10,000 items have been so distin-
guished. The G-mark rating system was established to
increase public interest in design, improve the standard of
living and promote industrial development. Goods excel-
ling in both design and quality are officially allowed to use
the G-mark. Major changes concerning foreign products
were made in this system in 1984. First of all, entry
procedures were simplified to enable branch offices or
sales agencies selling products of foreign firms to qualify.
Secondly, the Good Design Award for Foreign Products
was added to the list of awards.

As a result of these changes, 138 entries from 13 overseas
countries were received in 1984. Among these, 64 items
from 11 countries were selected. Although overseas entries
comprised only 5% of the total, their selection percentage
was 44.9%, much higher than for domestic products.
Numerous systems similar to the G-mark rating system
exist all over the world, one well-known example being
the Design Council Label in Britain. However, in most
cases only domestic products qualify for entry. In this
respect, the Japanese G-mark rating system is unique. We
hope that it may pave the way to increasing the number of
Good Design Products Selection Systems open to foreign
products.

7y FF¥4 HERRK
Good Design Award for Foreign Products.

W% > ~JL Training Tool
F—2Z b7, Austria
AMF Tyrolia-Freizeitgerate-Ges. m. b. H & Co.
D: Equipment division, AMF American Athletic.
WA —Y 7 —2 Suitcase
7 7> A, France
Superior S. A.
D: Design Section, Superior S. A.
Wi3H't)  Scale
A4 R, Switzerland
Syro AG.
D: Rudolf Laber.
BAERER b—7 Coal Stove
7<% —7 . Denmark
N. A. Christensen & Co.
D: Design Section, N. A. Christensen & Co.
Satoshi Kuratomi, Finland Japan House Corp.
WE&7K#  One Hand Mixing Unit.
7<% —7. Denmark
CN Bgrma Armatur A /S.
D: Bo Andersen.
W2 /XX Compasses
#@rFAY, F.RG.
Johann Chr. Lotter.
D: Johann Christian Lotter.
WESE#®  Telephone
1—JRAFE 7., Yugoslavia
Iskra Commerce.
D: Davorin Savnik.
BMEFXUA Electric Balance
BwBFAY, FRG
Sartorius GmbH.
D: Erich Knothe.
BMCRTF+A7LA CRT Display Terminal
T XA1) h USA
Digital Equipment Corporation.
D: VT series design group, Digital Equipwent Corp.
W/)\BEAE Passenger Car
75>, France
Automobiles Citroén.

D: Styling Center, Automobiles Citroén.

59M1288 /|\EUSEFE Passenger Car

A —"Y 4 —2A Suitcase
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The 100 Dollar
World of Children
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Representative designers of the world were asked to
recommend juvenile products and publications over a
wide range, each item to be worth US$100 or less.
Designs for children, the very newest lives in every
country, are a product of designer’s careful thought
and warm feelings toward children, in keeping with
the living environment and cultural traditions of a
given country.

This display provides an illuminating perspective on
national characteristics.

Recommending designers

Alexander Neumeister (West Germany)

Antti Nurmesniemi (Finland)

Ian Edgar (Australia)

Jens Bernsen (Denmark)

Kenneth Grange (Britain)

Lennart Lindkvist (Sweden)

Loek van der Sands (Netherlands)

[ PIPOTHALY]
Asian Design Today
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As is widely known, Asian nations are now doing their
utmost to achieve modernization. However, what
must not be overlooked is that each of these nations
has its own cultural background, nurtured through
long tradition and history, and is unique in the world.
Design is an exclusively human activity wherein com-
mingle the trends toward modernization and the cul-
tural characteristics of individual countries.

Of vital significance in understanding Japan’s neigh-
bouring countries is comprehension of the Asian spirit
embodied in the products created in the Asian nations.
Great is the role of design in mutual true understand-
ing.

Cooperative bodies:

TRADE DEVELOPMENT AUTHORITY INDIA
PHILIPPINE INTERNATIONAL TRADING COR-
PORATION

CHINESE CONSULATE
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Peace Posters by Japanese and American Designers
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Teosv FE—ILX, 1985 : 8A it
Hiroshima Appeals 1985 : Shigeo Fukuda

PR S ssa

As essential premise in thinking about the future of
mankind is that the world be a peaceful place to live
in.

The very fact that we need to make posters for peace
is sad, both for the designers and for all the other
people living on this planet. Wars break out and
“grow” in intensity and scale despite our hopes and
wishes for peace. The cries for peace of the Japanese
and American graphic designers, saying that this is
wrong and that war is an evil are here embodied in
this Japanese-American Peace Poster.

In cooperation with the Japanese Graphic Designers
Association
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(Osaka 21st Century Plan)
Poster 1986
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The Osaka 21st Century Plan, a large-scale urban
redevelopment project unprecedented in the world,
will transform Osaka into an advanced-function com-
plex for the 21st century by integrating the wisdom
and energy of local residents, government and the
business sector, encouraging the construction of facil-
ities for international exchange and cultural activities
and implementing a succession of multi-faceted, inter-
national grand events. To further stimulate these
efforts, designs for the 1986 poster for the Osaka 21st
Century plan, whose slogan is: “Liberty, Vitality,
Creativity”, were invited from members of organiza-
tions belonging to the USD-O and from design stu-
dents in the Kansai Area. Of the designs submitted, the
seven nominees and those others acknowledged as
excellent in the primary judging (image sketches) are
on display in the International Design Exhibition,
entitled “Design Circus”.

In Cooperation with Osaka 21 Century Association

TIOYITYA42 AVI—=
T-shirt Design Competition
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A T-shirt design contest was held, based on the image
of the 2nd International Design Exhibition called
“Design Circus ’85”. The many entries from children
and adults of all ages, from elementary school stu-
dents to working people, are reflective of the popular
growth of design and suggests that more and more
people are beginning to feel that they too can become

involved in the world of design. Mr. Tsurubei Shofu-
kutei, a media celebrity, was the chief judge.

IMDFH1LY
BA-IN—-TER
Design in 1Im?
Individval/group dispray
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At the 2nd International Design Exhibition for the
first time exhibit booths have been set up for individ-
ual designers, the aim being to enable more people to
participate, in particular individuals and groups in the
design world. Many items are on display in the 1
meter-square frame booths.
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Design Education for Children
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Design education for children is not like consumer
education, in which one is taught to select good
designs, nor is it instruction for future designers. Its
goal is to contribute to the growth of children, the
next generation. As such, the design process becomes
more important than its results.

To further define this type of design education, one
must first answer an essential question: “How does the
act of designing affect a child’s growth?”

Children’s art activities start at infancy. As the child
grows, his artistic abilities are developed through such
activities as scribbling, playing with sand and paper-
craft.

Through play the imagination expands, jumping from
a stick, to a car, an airplane, a person and so on.
Development of the imagination is the beginning of
the design arts education process. One’s imaginative
power derives not only from an object’s shape but also
from the functional characteristics of its composite
materials. For example, children can visualize the
image of a boat in a discarded cup or a piece of
styroform. To this image they add suitable decoration
and a tall sail, as if they were captains of the ship.
During this process, the dream grows, the imagination
expands. As they continue to play, children increase
their knowledge of design arts. The energetic activ-
ities of youth lead them to a strong appreciation of
desire for design arts and reveal to them priceless joy
of completion.

Children also learn to mold surrounding materials to
determine whether it is easy to shave or break.” At the
same time, the realization that new forms can be
created using new techniques gradually develops.

A child’s world is very special, quite different from
that of adults. The theme of their arts activities should
therefore be related closely to a child’s concepts and
not subject to adult interpretation. As children gradul-
ly become aware of a goal of design arts, their activ-
ities diversify into three main directions.

Design for decoration: The presence of design can be
seen even in the arrangement of leaves or seashells.
Here the child’s study of design will grow from a
knowledge of their favorite color scheme to include
methods of using colors and shapes according to their
purposes. The knowledge gained from this experience
is later applied not only to the child’s clothing and
accessories but also put to use at such school events as
cultural festivals and sports days, eventually
contributing to group projects in commemoration of
school life.
Design for information: Design arts activities also
appear in children’s communication. Children use
fresh expression for a meeting announcement, their
own picture book, a poster, and so on.
Design for production: Children have become over-
whelmed by manufactured products. Yet in all this
material abundance, it is those products designed and
created by children themselves which are most prized.
They learn the joy of creation and experience and the
pleasure of using their own products. Many toys of
various construction and contrivance designed by
children will stimulate their artistic and technical
talents.
When children attain puberty, at the junior or senior
high school level, they become further conscious of a
goal of design and correspondingly develop study
skills which help them discover and solve the prob-
lems of various functions.
Through this experience, they become familiar with
the concept of function, learn to utilize the character-
istics of materials and various technique, and acquire
the comprehensive planning and creative abilities
necessary to design new art. Not limited to the area of
design art, these abilities will eventually manifest
themselves in all fields of society.
Currently, design education for children is included in
courses on drawing and painting work in kindergar-
ten, drawing and handcraft in elementary school, arts
and in junior high school, and arts and crafts at the
high school level. Some high schools also offer voca-
tional courses in arts and design. These courses, while
of worthy intent, are restricted by limitations of sys-
tem, money and time. In spite to these constraints,
however, teachers continue to guide their students in
the deep belief that the three H’s-heart, head and
hand-will contibute to the child’s creative growth.
Supervisor: Eiichi Hino
Professer Hyogo University
of Teacher Education
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Corporate Exhibition
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ISUZU MOTORS LTD.

6-22-10, Minami-Ohi, Shinagawa-ku Tokyo 140, Japan Phone:03-762-1111
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In Pursuit of the Ultimate Capsular Form
Under the theme, “In pursuit of the ultimate
capsular form”, Isuzu introduces the exception-
ally functional and beautiful Elf, the first truck
to be chosen for a “G” rating. We present its
line-up and design development history while
unveiling models of our wind tunnel experi-
ment and the long-awaited Gemini. In addition,
“a window on good design,” our special design
system created using an audio-visual display
method is something not to be missed. Count
on Isuzu! Moving forward with high perfor-
mance and heart.
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ABRATR X 18 55 875-58 T541 Phone 06-244-6252
ACE CO,, LTD.

5-58, Bakuro-cho, Higashi-ku Osaka 541, Japan Phone: 06-244-6252

Bags Around the World
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Travel, it’s something everyone dreams of
doing. And bags are the tools in which you
pack those dreams. For this exhibition, Ace
has collected various bags from around the
world, assembling them in a light with
humorous touch. Design characteristics
clearly visible by their relationship to peo-
ple, natural features of a region and its
history. Our exhibit is divided into three
stimulating sections.
(1)Balloon fantasia singing romance of travel
(2)Show performance of bags from around
the world
(3)Ace Information: We introduce you that
Today’s Ace designs bags for various
life-styles from fashion and business to
world travel.
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KERHRE FEE5-| T541 Phone 06-202-2221
OSAKA GAS CO., LTD.

5-1 Hiranomachi, Higashi-ku, Osaka 541, Japan Phone: 06-202-2221|
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Harmony of Color and Warmth
Our company has long strived to maximize
heater efficiency in the areas of safety,
economy and convenience. Develop now,
under the theme, “More Unique-More Fash-
ionable,” we introduce a host of our latest
models, from family heaters to personal
stoves, each designed with user feeling
purpose and locale in mind.
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OSAKA DESIGN CENTER

Senba Center Bldg. 4, 2F 2-2, Senba-Chuo, Higashi-ku, Osaka 541, Japan Phone: 06-262-5661
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Life, Harmony

“Pleasure, Creation, Beauty, Feeling”
Attention is focused on products which
synthesize East and West, Orient and Oc-
cident, based upon the “KOU” theme of
International Design Exhibition. Pursuing
“Pleasure, Creation, Beauty, Feeling” we
have developed lines along two different
themes; one line is designed for today’s
lifestyle using traditional materials and
techniques; the other emphasizes futuristic
styling with sophisticated materials.

This booth is sponsored by Kintetsu
Department Store Inc., Sogo Inc., Daimaru
Inc., Takashimaya Inc.,, Hankyu Depart-
ment Store Inc., and Hanshin Department

Store Inc. (by Japanese alphablical order)
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ABRAL X & BiE2-1-40 7530 Phone 06-346-1131
SUNTORY LIMITED

2-1-40, Dojimahama, Kita-ku, Osaka 530, Japan Phone: 06-346-1131
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Suntory Circus

Fine whiskey is the result of the delicate
interaction between man, nature and time.
This interaction, we believe, appropriately
embodies the theme of “Suntory Circus”:
“Human Joy.” This white booth, a dynamic
three-dimensional structure with intrigu-
ingly arranged amorphous forms, complete-
ly changes in appearance when viewed
from different angles, deeply affecting
those who visit it. The booth itself can be
considered as a composite entity, a single
design concept, step into our booth and let
us guide you through its 4 invigorating and
the Aging Tower.
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SANYO ELECTRIC CO., LTD.

100, Dainichi-Higashi, Moriguchi-city Osaka 570, Japan Phone: 06-901-1111
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Live Communication—Live Stage for
“Person of Pleasure and Feeling”

People who can focus on active enjoyment
in life have a high “Fun-Quotient”. The
many scenes from daily life of such “F.Q.”
people, vividly staged in this section, depict
the joyous possibilities in life, via advanced
human-focus designs combining exuber-
ance, richness and playfulness.

KISHEES

RREHPRXERET-5-5 T 104 Phone 03-572-5111
SHISEIDO CO., LTD.

7-5-5, Ginza, Chuo-ku, Tokyo 104, Japan Phone: 03-572-5111
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Beauty 0o (infinity)

The mirror-source of revelation and con-
cealment. The world reflected in the mirror
is one of startling beauty. Yet what of the
world lying behind the mirror? What of
those places which pass unseen? SHISEIDO
would like to show you this world under the
theme “Beauty oo (infinity).” Join us in
pursuit of “Beauty.”
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JAPAN BICYCLE PROMOTION INSTITUTE

9-3, Akasaka |-chome, Minato-ku Tokyo 107, Japan Phone: 03-583-5163

Bicycle Design Circus
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Our Institute, taking advantage of the occa-
sion of the International Design Festival,
orgalized the Bicycle Design Circus 85,
invited entries of bicycles expected to pro-
vide comfort to our living in the near
future, and exhibited those products to
which we awarded prizes.

In the booth, four metallic-painted columns
represent four gods, placed in the center as
suiting the Design Circus theme “Kokoro”
(mind). Mirrors were used to cover to { &
express the process that gods’ minds
change according to people’s living base
and consciousness just like a kaleidoscope.
The main character reflecting on the kalei-

doscope is the viewers themselves, that is
the bicycles are regarded as people.
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REEMANXALR)N6-7-35 T 141 Phone 03-448-2111

SONY CO.

6-7-35, Kitashinagawa, Shinagawa-ku Tokyo 141, Japan Phone: 03-448-2111

Sony Anamorphosis Anamorphosis for
changing various images of Sony designers
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The designer’s mind is an intricate web of
images which, when unravelled, pour out
powerfully, taking flight on the wings of
inspiration, crystallizing into unexpected
new designs. For designers, who usually
work under strict limitations, such an expe-
rience must seem like a dream. Look close-
ly at these crystals of design imagination;
many will be Sony products or will closely
resemble them. Sony’s new crystals of
design are extraordinary today and univer-

sal tomorrow.
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ERBFEEXHAMEETI-1-1 T162 Phone 03-266-2111

DAI NIPPON PRINTING CO., LTD.

I-1-1, Ichigaya Kaga-cho, Shinjuku-ku Tokyo 162, Japan Phone:

NEW BASICS
Printing & Graphic Communication
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What role will the graphic element in infor-
mation communication play in our rapidly
growing information society? Our project
aims at answering this question through
various studies. Through our exhibit we
will show you the future of printing and
graphic communication while we open the
next page for New Basics with interested
participants.

03-266-2111
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TAKARA BELMONT CO., LTD.

2-13-22, Shimanouchi, Minami-ku, Osaka 542, Japan Phone: 06-211-283I
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Mirror Circus—A New World of Mirrors
Reflections. A face in the mirror. The vari-
ous and limitless world of the past in myth
and legend. Inside the mind.

Under our motto, “Joy of a Beautiful Life,”
Takara Belmont presents “The World in
Search of Beauty,” an exhibit in four cate-
gories: — People, Impressions, Crafts and
Tools — using our “New Mirrors,” prod-
ucts of the latest technology, together with
the more conventional looking glass.

AesthetiC
by TAKARA
[la
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# M ™/)\EE628 T422 Phone 0542-86-5105
TAMIYA PLASTIC MODEL CO.

628, Oshika, Shizuoka-city, 422 Japan Phone: 0542-86-5105
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World of Miniatures, World of Dynamics
The world of scale models is a world of
compact precision. Each miniature is an
intricate creation, a synthesis of function
and shape. Their form triggers the imagina-
tion, while their motion inspires creativity.
Tamiya presents a dreamscaps of minia-
tures: plastic models, electromotive radio-
controlled models and numerous hand-
crafted items. Let your imagination wander
in our special world of shape and motion.
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EAMA/NRIEEHE2-1-1 T802 Phone 093-951-2111
TOTO LTD.

2-1-1, Nakajima, Kokurakita-ku Kitakyushu-city 802, Japan Phone: 093-951-2111
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Water, Man and Technology

Under the theme “Water, Man and Tech-
nology,” our company presents the “Sani-
tary System for Buildings,” for today and
tomorrow. Developed for public and office
buildings, this convenient and reliable sys-
tem centers on the “Recovery Space” con-
cept, a mechanical system enabling com-
plete freedom in interior design. “Bubble
Bath” and “Clean System, Toilet” consti-
tute the latest water circulation devices
produced through the fusing of mechanisms
with conventional equipment.
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NISSAN MOTOR CO., LTD.

6-17-1, Ginza, Chuo-ku, Tokyo 104, Japan Phone: 03-543-5523
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Forest of Design

A “gentle” forest where people feel at
home; a “quiet” forest, where man and
nature coexist in harmony; a “beautiful”
forest, where the seasons change. Here too
is that mysterious trnaquility of the natural
forest, which combines these aspects in
harmony.

This is the sphere where “soft” and “hard”
are integrated at the highest levels of
sophistication. Nissan presents this world,
where imagination and technology com-
bine, in “the Forest of Design.” Come see
our latest designs for comfortable living
and sophisticated driving.
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FUJITSU LTD.

1-6-1, Marunouchi Chiyoda-ku, Tokyo 100, Japan Phone: 03-216-321 |

TULRA—HZX

TLRA—HRIL EEREBAAEAENIIAZS—23
CEONALBATAT (FLKRY) %#BLT, FEAEME
B (H—H2)> LBMRI (FH1) 28BBIELIbDT
H%, (LT, BROFYINT—IHFOBBIL EDLEH
WEEREBEWLW (TS (EAF) ELTRBELL,
FHALOREORREECTOVA—ILIZ, BENEESY
KOTIO/NYrT—I2AD, ALTEBORKHIRE A X
vyt—2Elts,

Telephone Circus

The telephone circus blends the unusual
experience of the circus with the communi-
cation medium of the telephone to afford
the visitor a more concrete understanding
of “Design”. Information network precision
and scope are expressed in a grid covering
the stage. Emotional ups and downs are
represented on “Clown Walls”, while
human sensitivity is indicated on the “Acro-
bat Tower”. Through these visual represen-
tations abstract concepts Fujitsu hopes to
ensure the future fusion of information and
man.
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ERERERXEHFIL2-1-1 T107 Phone 03-423-1111
HONDA MOTOR CO., LTD.

2-1-1, Minami-Aoyama Minato-ku, Tokyo 107, Japan Phone: 03-423-1111
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Romantic Space, HONDA

A car of exquisite form — its aerodynamic
design a sumptuous symbol of the future.
Displayed on a revolving disk, its sleek
body literally becomes one with the stage.
Beside it squats a comical sandbuggy,
ready to conquer the world. Side by side,
the cars offer a vivid contrast between
serenity and boisterousness. Honda.
Always a bit of romance.
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MATSUSHITA ELECTRIC INDUSTRIAL CO., LTD.

Kadoma-city, Osaka 571, Japan Phone: 06-908-1121

DHH BN
FHAUAE, LWDOBELELSTWS, thid, 2D LED{(B
OAFEIBLIZRE, (ILHTRIZEILHS, IR TELRI.
DHIADCEREIZLDTIFTTEFZLI ELTIhD DI
B2, 20O AEHBADLDINEVND, THA
DFLLWLDOLEETUBERIZEEIE T, SEIL EXaT
FHALEDI(BCV | FBEPTFTHAL - V)—DTFT
DESWRE, DHILEABOHBLEWL., BYE
HEehELE LT,
Utilization Creation “The Joining Ideas”
The “life” of a design only comes into being
when its utilization coincides with its crea-
tion. Matsushita Electric, always dedicated
to respecting the feelings of users, now
believes that the time has come to give
“new life” to our product designs by
promoting exchange between user and
manufacturer. To this end we have created
“communication,” where user and manu-
facturer can honestly exchange and discuss
their views. One of these is the CVI experi-
ence, in which visual design and discussion
can freely circulate under the Design Tree.
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MORISAWA & COMPANY LTD.

2-6-25, Shikitsu-Higashi, Naniwa-ku, Osaka 556, Japan Phone: 06-649-2151
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Tategumi Yokogumi Press Bureau:
Morisawa publishes a PR magazine
“Tategumi—Yokogumi—Length & Width
Structues” quarterly. For “Design Circus
’85”, we will publish a daily news letter,
which will be available, at the exhibition.
During the nineteen-day exhibition period,
new scenes will be created through human
interactions against the back-ground of
current world design. We will catch these
scenes, edit and lay them out using our
conputerized typesetting system. Displayed
in actual time, these images are sure to
heighten your awareness of today’s soft
and hard design systems.
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J. MORITA CO.

3-33-18, Tarumi-cho Suita-city Osaka 564, Japan Phone: 06-380-2525
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Morita’s Space Line is

an Innovation in Dental Treatment
Question: How to devise a dentist’s chair
which ensures both optimum treatment and
optimum comfort? Its design must enable a
dentist to use his.skills fully with minimum
fatigue while giving the patient a sense of
comfort and security, for a total concept
based on patient' shape, posture, movement
and psychology.

Under the theme “KOU,” Morita examines
the ideal relationships between people and
instruments in three-dimensional exhibi-
tions.
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UESHIMA COFFEE CO., LTD.

5-3-8, Tamon-dori, Chuo-ku, Kobe 650, Japan Phone: 078-361-8871

Good Day! Nice Friends
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Coffee — a product blessed by sun and soil
and affectionately nurtured by those who
grow it. Coaxed from the goodness of
nature by the human hand, a cup of coffee
will relay and comfort you and heighten the
warm feeling between you and your
friends.

Join us as we explore the fantastic world of
coffee under the theme of “Good Day! Nice
Friends!” New friendships at the Design
Circus.
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WACOAL CO.

29, Nakajima-cho, Kissyoin, Minami-ku Kyoto 601, Japan Phone: 075-681-1171
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Everything starts with the body
Underwear, which is the closest to the body
is very private and yet it says many things
about ourselves. If clothes influence our
outer looks and inner feelings, how we
wear clothes has a deep relation with our
way of life? We human beings speak about
ourselves with our body.

To provide better surroundings is to show \
our love for people around us and for com-
fortable living. That brings beauty into our
town and city. Our every dream starts with
the body. The body is something mysteri-
ous and something far beyond its physical
limits.
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2nd International
Design Festival, Osaka
Concerning Activities

Organizing:

;"International Design Symposium '85” — March |, 1985
Venue: International Conference Center, Kobe

@ "International Design Seminar '85 — Design Talks” — July 26,
1985
Theme: My Design Theory Venue: Axis Gallery, Tokyo

® "Design Forum '85”" — October 15, 1985
Theme: What is design? Venue: Mainich Hall, Osaka

Co-organizing:
@ "Designale (Designers’ Day) '85” — October 24, 1985
(Part I: The 2nd International Design Festival Lecture
Part 2: Various events for promoting designers’ friendship
Co-organizer: Osaka Design Group Organization
Osaka Design Center
Venue: International Conference Hall and INTEX Plaza in INTEX
OSAKA
® "Osaka Medium and Small Enterprise Conference for Design
Revitalization” — October 25, 1985
Co-organizer: Osaka Design Center and others
Venue: INTEX OSAKA, International Conference Hall

Supporting:

@ "Matsumoto Design Seminar” Venue: Matsumoto City
Organizer: Matsumoto Design Conference
| Design management seminar for managers — September 27,

1985

2 Urban area design seminar — October 28, 1985

® "Talks with three female designers” — September 28, 1985
Organizer: Takashimaya Co., Ltd.
Venue: "Tuko-en”, Nanzenji Temple, Kyoto

® "Visual Circus '85” — In the middle of November 1985
Organizer: Executive Committee for Visual Circus
Venue: The Hanshin Department Store, Ltd., Osaka

Other activities

@ "Craft Arts Creating Daily Life” — October 24 ~ 29, 1985
Organizer: Japan Craft Design Association
Venue: The Hanshin Department Store, Ltd., Osaka

® "Western Wind Blowing from the East” — October 16 ~ 28,
1985 Venue: ABC Gallery, Osaka
Organizer: Asahi Broadcasting Corp.

Kintetsu Department Store Co., Ltd.
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The Activities of the International Design Association
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On the Founding

The recent growth of industry, economy and increased
internationalization has brought a marked increase' in
material affluence. Yet in spite of this abundance more
and more people are becoming aware that a “human
element” is missing from their lives. Such individuals feel
the need to secure a social environment which places
emphasis on the mental and cultural aspects of life.

In this respect, the need for design has never been greater.
As a cultural mediator bridging the gap between the
mental and the materialistic design plays a significant role
in people’s lives. It is a language of expression common to
all.

Therefore, as one of the developed nations, Japan wishes
to meet this need by providing an opportunity for cultural
exchange through industrial design. We believe that this is
possible as design represents the cultural element of
modern industry. This opportunity will establish Japan as
the new center of design for future generations, enhancing
Japan’s image as a cultural nation, and hopefully increase
people’s understanding and interest in design, both domes-
tically and internationally.

For these reasons the International Design Association
was established. Its aims are to promote internatinal
exchange in all design areas, foster industrial growth and
cultural progress, and to bring about improvements in
society.
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The International Design Fair was held from October 22 to November 9, 1983,
a total of 19 days, at the Osaka Castle Hall. 269,000 visitors were reported to
have visited the Fair.
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The theme of the First International Design Competition was “Shu”. The Grand
Prize was awarded to “House of the Future”, a group entry by Professor Charles
L. Owen of lllinois College of Technology (USA) and 28 others.
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The “International Design Camp '84 at Matsumoto” was held in August, 1984 on
the theme of “Design for the Living”, the basic theme of the International Design
Festival. 570 people from the fields of design, education, management and
marketing, as well as students and the general public took part in this event.
During the 2-day period, panelists and participants became inudued in fervent
discussions in each of the sessions concerning the future of design and culture.
This year there were 3 participants from overseas. The highlight of the camp
was the "Talk and Drink” session. The panelists and the participants engaged in
active discussions on design over their drinks.
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The opening ceremony was held in October 7, 1983 at the Expo Hall in Senri, Osaka, with Their Imperial Highnesses the Crown Prince and Princess of Japan.
There were approximately 1,000 people at the ceremony, including Mr. Maeda, Parliamentary Vice Minister of International Trade and Industry, Mr. Kishi, Governor
of Osaka Prefecture, Mr. Oshima, Mayor of Osake City, and persons concerned from the embassies and consulate generals of many countries, and from the

political, economic and design worlds.

Sep.

1981

International Design Competition Study Subcom-
mittee establishment was decided by Design Promo-
tion Meeting, Export Inspection and Design Promo-
tion Council, Ministry of International Trade and
Industry.

Feb.

July

Aug.

Sep.
Oct.

Nov.

1982

A request that International Design Competition be
held in Osaka was submitted.

Design Promotion Council accepted the request that
Osaka be an International Design Competition site
and further schedules.

International Design Competition to be held in
Osaka was publicized at ICSID Helsinki General
Meeting.

Osaka Biennale Preperation Office was set up.
Promoter meeting for establishment of Interna-
tional Design Foundation was held.

Minister of International Trade and Industry ap-
proved Design Foundation establishment.

Feb.

Mar.

May
Dec.

1983

Festival fundamental theme and idea were decided.
The Ist International Design Competition theme
“Shia” was adopted. International design organiza-
tions ICOGRADA, ICSID and IFI approved the
decisions and adoptation.

International Design Festival Symbol mark was
chosen.

The Ist International Design Competition advertise-
ment started.

Reception of works for the Ist International Design
Competition Preliminaries was closed.

Feb.

May

Aug.

Oct.

The Ist International Design Competition Prelimi-
naries was held.

“International Design Symposium ’83 Osaka” was
held.

The Ist International Design Award Judgement was
held.

The Ist International Design Competition Final
Judgement was held.

“International Design Round Talking Tokyo” was
held.

The Ist International Design Festival was held.
The 2nd International Design Competition theme
“KOU” was adopted.

“International Design Symposium ’83 Tokyo” was
held “Design Forum Osaka” was held.

1984
July

Aug.
Oct.

1985

The 2nd International Design Competition adver-
tisement started.

“International Design « Camp ’84 — Matsumoto”
was held.

Reception of application for the 2nd International
Design Competition was closed.

Jan.

Feb.

Mar.

Jun.

July

Oct.

Reception of works for the 2nd International Design
Competition Preliminaries was closed.

The 2nd International Design Competition Prelimi-
naries was held.

“International Design Symposium ’85” was held in
Kobe.

The 2nd International Design Award Judgement
was held.

The 2nd International Design Competition Final
Judgement was held.

“International Design Seminar ’85 was held in
Tokyo.

The 2nd International Design Festival started.
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This catalog has been prepared with the assistance of the Japan Keirin Association through its

Machine Industry promotion Funds. These funds are part of the profits that the association had

obtained from the sponsoring of bicycle races.
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